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Changes

NEXT EXIT N

v EKNAIAEYZH
v EZQITPEDEIA & AIKTYQZH

v ENAITEAMATIKH KATAPTIZH & EZEIAIKEYZH
v EYEAIZIA




TO WHOIAKO MNMEPIBAAAON

m Avamtuén TexvoAloywwv MAnpodoploc kat Emkowvwviac - TME &
Wndlakn emoxn

B N YEVLA TTOU OTO énUEpwHA Tou 200U alwva Bplokotav ota nvia TG
TIOALTIKAG, ETUXELPNMUATIKAG, eKmaldeuTiknNG (wNnG OuokoAeveTal va
e€OLKELWOEL pe TIC aAAAYEC, VW N «VvEa yevLA» PeEYoAwVEeL TTAEov pall
ME QUTEC, TIC evOoTEPVIETAL KOl TIC XPNOLUOTOLEL KOTA KOPOV, ALUECA
Kot «pUGLOAOYLKALY.

m H g€eAen tnc Yndlakng texvoloylog ﬁ Sltapoppwon Tou
OLKOVOLLLKOU KO ETIXELPNHATIKOU AAAQ KOl TOU KOWWVLIKOU, TIOALTIKOU
KOlL TLOALTLOHLLKOU TTEPLBAAAOVTOC aVA TOV KOGLLO
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n Giannis Antetokounmpo

Giannis
Antetokounmpo &

ApXIKN oeAida

MANPOYOPIEC ie Mou apéosr! 3\ AxoAouBnoTs A Koivomoinon
DWTOYPaAPIEC
Bivico # Karactaon [ ®Qwroypa@ia/Bivieo ﬂ v Aemmg

Instagram ™
Kovormnra MpoBoAn OAWY

AnpPoaieloEIg , ' .
ny 5 MNpooxkaA£oTe TOUC QPIANOUC Tag va dnAwagouv

Kovétnta oTI Toug apéas auTrh n ZeAida
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PRy
6.897 aroya

dwTOoYPUPIES Apigel o€ 6
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M Pom Pom Beach Villa

390

Per Night

Description:
Private room in a Villa

1Sianad nesSOs ( the east coast of sorneo

Property Details
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" Agent Blue
Alanis Morissette
“ Amy Winehouse
L] T

; ’s‘( Aristotle, Eminem & Mark Bass

H véa yevid Sev Ba pdBeL moté Tt oxéon
£€xouv pa kaoéta Kat éva poAUuBL..!

%) Playlists Prayer &)

Shazam Tunes

The Good List

E11\% o R

The Bad List
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Croato now Playist
Al the beach

. PP

80s tracks
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NOVOMATIC INTERACTIVE

AbZorba Games Acquired by Greentube
Novomatic Group

We are proud to announce AbZorba games, a global
operator of mobile social casino games, now joins the
NOVOMATIC family.
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MY G e

the just-like-me doll

Spread the word about My Twinn and My BFF
to family and friends, and for one that
purchases a My Twinn or My BFF Doll, we will
send you a to say
Thank You!

ReperAlriend Now!

My Twinn Doll Artisans Video

0 Tale -
81,038 views
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Interpersonal
Awaraness

H emtuylo otnpiletat otn YndLokn
ETOLLOTNTO LE ALLECH OVTATIOKPLON
O€ TIPOKANOCELC:

v PnodLokol mepLBAAAOVTOC

v ICT Kouwvotopiog

v PNPLOKNC ETIXELPNHUOTIKOTNTOLC

v olyxpovwv PndLakwv epyareiwv
& rmAatdopuwv

WOTE VO KAVELC TN «Sladopa»




Stand out from the crowd !!!



»  Emuelpelv

» TuiaAlaley

» AuokoAiec edpappoyng

OpLlopo¢ - EvvoloAoyLKkn pooEyyLon

«ALOLLOLPOOUOC ETIXELPNUATIKAC TIANpOodopLag, uTtOoTHPLEN OXECEWV
HLETAEY CUVOAAOKTIKWY LLEPWV KoL SLaXELPLON ETILXELPNLOTLKWV
oUVAAAQYWV LLE TN XPON TNAETILKOWVWVLIOKWY SLKTUWV»

T .




NMAPAMENEI

*OL BAOLKEG QPXEG
Emuxelpeiv

eE¢unnpétnon tou meAdtn
eKatavonon tou nmeAatn
*[1poidv Kat moLotTnTaL

e ALleukOAuvon
eAwadopomnoinon
*Enwvuuia

* ETLYELPNHOTLKO HOVTEAO
eHyeoia ko opapa

*0 avOpWTILVOG TP AYOVTOG

eEKTipnoN TOU
nepBaiilovtog

e Alaxeipion aAlaywv &
KOLLVOTOMLOG

AAANALZEI ...........

v" Texvoloyia ocuAloyic &
avaAuvong 6edopEvwy
/mAnpodopLwv

Big data analysis

AN

Texvoloyieg
ETUKOLWVWVIOLC

Internet & SEO

AN

Awadiktuokn tpoBoAn

v' Zuothparta Staxeiplong
OXEOEWV

v' Awaxeipion Nvwongc:
nAnpodopia =
OTPOLTNYLKOG TLOPOC TNG
emeipnong

V' ETUXELPNUOTIKECG
ouvepyeleg / diktua

V' Avamrtuén NAEKTPOVIKWV
unnpecwwv (e-services)
& Ynodlakwv npoioviwv

AN NN

MoAAamAd kavaAia
EMKOWVWVIAG Kol SLAVOUAG-
YnodLako nepipaiiov

E¢ewbikevuon yvwong Kot
6e€Lotntac epyalopEvwv

HAektpovika Emyetpnpotika
HOVTEAQ

Mobility & mobile apps
Location based npocéyyion

EveAitia kaL mpooappoyn -
AVTOTOKPLOLUOTNTA

Aisvpuvon ayopadc &
OLVTOY WVLGLOU-
TLOYKOOMLoTtoinon

OAokAnpwon £podLaoTikAG
aAvoidag — loT

Social Media — Social
Networking



+ Texvoloyieg axung & epyaleia MAnpodopikig

292

Avapévetal va odnynoouv og

KalvoTopieg o€ eminedo:

2 ETUYELPNMUATIKWY LOVTEAWV

“* ouvOnKwv gpyaociog

2 €EUTIVWV TTPOTOVTWV KoL
UTTNPECLWV

** customer engagement models

Nwc¢ Oa kavouue tn duadopa.........2?2?




T EKNAIAEYSH & HE

TI?

23 ICT EMAITEAMATA

WHOIAKEZ AEZIOTHTEX - Digital Skills (hard &
soft)

MNOION?

MAnpodoplko, eldikevon (portntég/tpleg MNZ,
MNZ)

Qoutnteg ZxoAwv Kal TUNUATWVY EKTOG
MAnpodopiknig

Erxelpnuatieg (6€on otnv LepapxLkn
Tupapida, eld0G EMIXELPNHUATIKNAC
Spaotnplotntag, Asttoupyla enxeipnong)
I6uwteg (Siknyopol, ylatpod,...)
Epyalopevol oe Anuooieg ETixelpioeLg Kait
Anpouc / Kowodtnteg, Noookopeia

MoAiteg (AMEA, nAKLWUEVOL,....)

MNadla

MATI?
KaBnueptv xprion, xprion otn S0UA&ELQ,
HEoo yla avafabuion g epyaoiag,....

FNA NOION ENIXEIPHMATIKO KAAAO?
Yyeia, Metadopéc, Ekmaidbeuon, Xpnuato
TILOTWTLKA, Logistics, MME, AypodLatpodiko,
Tpodipwy, evduonc & pnodag, MoALTIKAG,
NAEKTPOVIKQ,.........

2E NOIO NEPIBAANAON?

Torukn ayopad , 61eBvAC ayopa, e€oywyEC
YriobouEg, dopoAoyLkd Kal VOULKO
KaBeoTWC,...



OL tpelc mUuAwveg avaduopevwy texvoloywwyv yio HE

Tpe1s ouyxpoves npoosyyioels - nuAwves TIMNE

Texvoloyies ouMoyns & diavopns dedopévwv/nAnpo@opiwy
Epappoyn eZe101keupévawv TEXVOAOYIKWV AUTEWVY

Zuotpata Aiaxeipions Minpogopiwy / Mvwons -
Emxeipnpatikns Euguias (Business intelligence)
Enéktaon twv ouotnpdtwy O1aXEip10Ns ENIXEIPNOIAKWY
NOPWV WS NPOS OUYKEKPILEVES EQAPHOYES

(MKT, egpodiaotikn aAuoida)

AZionoinon 10toU kar diadiktuou
AvantuZn poviéAwv NAeKTPOVIKOU KAl KIVATOU eMmiXelpeiv /
E-Mobile business & kovwviKwy HETWV HAPKETIVYK



HE : mou edpapuoletal, 6€ MOLO EMXELPNHATLKO KAASO,

OLTtO MOLoUG????

Healthcare Education

Entertainment

IR Information Technology
Impacts Our Daily Lives
and
Every Sector of Society

Transportation 2 SEE o5 B Journalism




Ewkovikec Ayopéc (Virtual Shopping) oto ota®po tou unoyelov
owdnpodpopov otn Notia Kopéa — Tesco super market
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Societal challenges

q , ¢ Transport |

Security J and
mobilit

eBusiness

( ' .
Productivity J ( Health J

f | r

Environment

Aging |
population J




EUROPEAN ICT PROFILE FAMIILY TREE

Generation 1: SIX FAMILIES
T i

BUSINESS TECHNICAI - SERVICE & -
MANAGEMENT MANAGEMENT SSERNO D OPERATION SavELaxE:

Business
Information
Manager

Quality Assurance Database

Manager Business Analyst Developer Account Manager

Administrator

ICT Security

Digital Media Systems
Manager

Syst Analyst ial ini
ystems Analys Specialist Administrator

ICT Irainer

ICT Operations
Manager

Enterprise
Architect

Network ICT Security
Specialist Specialist

=l Project Manager Test Specialist

Technical

s Service Manager Specialist

Systems Architect ICT Consultant

Service Desk
Agent

CREATE/ RELATE YOUR CONTEXT-SPECIFICICT PROFILES Generation 3
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Digital Marketing Jobs List

Affiliate Marketing Manager
Internet Strategy Analyst
Associate Director, Web
Communications

Interactive Marketing and New
Media

Business Analyst - Ecommerce
Business Analyst - Web Analytics
Business Development Manager
Business Intelligence Manager -
Internet Usage

Ecommerce Communication
Manager

Consumer Acquisition Manager
Content Analyst

Social Content and New Media
Specialist

Corporate Web Project Manager
Direct to Consumer Marketing
Specialist

Director of Internet Marketing
Director of Consumer Marketing
Director of Affiliate Marketing
Director of Online Business
Development

Director of Business Intelligence
Director of Online Merchandising
Director of Search Technology

v

v

AN O N N

ANENENENEN

SNANENEN

Director of Web Analytics &
Customer Loyalty

Director of Web Analytics &
Optimization

Director of Web Marketing
Director, Digital Media
Director, Digital Relationship
Marketing

Director, eMarketing Strategy
Director, Internet Development
Director, Marketing Analytics
Director, Online Analytics
Director, Online Sales and
Marketing

Director, Web Analytics
Director, Web Marketing
Director, Web Research &
Analytics

Director, Web Services
Manager of Web Experience
eBusiness Leader

Email Marketing Manager
Group Manager, Interactive
Marketing

Interactive Marketing Analyst
Internet Marketing Analyst
Internet Operations Coordinator
Internet Services Manager

AN N N N N N N N N N N N N N N SR N NE NN

Manager, Online Media Analytics
Manager, Online User Experience
Manager, Web Site Measurement
Marketing Communications Manager
Marketing Manager

Online Marketing Manager

Online Merchandising Manager

Paid Search Operations Manager
Portal Product Manager

Portfolio Mgr. Web Analytics & Search
Product Development Manager
Product Director, e-Marketing

Online Product Planner

Search Engine Marketing Specialist
Senior Analytics Consultant

Senior Director, Research and Analytics
Senior E-Commerce Marketing Coordinator
Senior Manager of E-Commerce
Senior Manager, Business Intelligence
Senior Manager, Web Metrics

Senior Marketing Project Manager
Senior Marketing Statistician

Senior Metrics Analyst

Senior Online Marketing Analyst
Senior Online Marketing Specialist
Senior Web Analyst

Senior Web Analytics Consultant
Specialist, Online Communications

R N N N N N N N N N N N N e N N N N NN

Sr Manager, Research and Analysis
Sr. Manager - Internet Advertising
Sr. Manager - Online Analytics

Sr. Manager, Web Analytics

SVP, Digital Media Analytics

Team Leader, Web Marketing
User Experience Analyst

Vice President, Client Services

Vice President, Digital Media Analytics

Vice President, Marketing

VP and General Manager, eCommerce

VP Client Service and Analytics
VP of eCommerce

VP Marketing and Products

VP of Information Systems

VP of Online Marketing

VP of Internet Marketing

VP, Product Development

Web Analyst

Web Analytics Manager

Web Analytics Program Manager
Web Communications Manager
Web Content Specialist

Web Development Manager
Web Marketing Manager

Web Metrics Analyst

Web Metrics Strategy

Web Performance Analyst

Web Project Leader

Website Reporting Analyst



+ Digital Economy and Society Index 2017 — EAAQ6

n EAAGSa katatdooetal otnv 26n 0€on

JUVOALKQ, N EAAGSa Sev onuelwoe peydAn mpoodo oe cuyKpLon UE AAAL
Kpatn HEAN tn¢ EE

ATtO TN BTk TTAEUPA, OL TIOALTEC TNC XPNOLLOTIOLOUV TILO EVEPYA TO SLadiktuo
yla BvteokAnoeLg Kat online epLexopevo

Qoto0o0, To XapunAo eninedo Pndlakwyv de€lotNTwyv pmopel va SpAaocel wg
TPOXOMESN yLa TNV MEPALTEPW AVATITUEN TG YNPIAKKN G OIKOVOUIaG Kal

KOIVWVIiOGg
Greece Cluster EU
rank score score score
DESI 2017 26 0.38 .41 0.52
DESI 20161 26 I 0.35 038 .49

DESI 2017 - relative performance by dimension



O deiktnc PndLaknc olkovouiag Kat Kowvwviag:
HETPNON TNG MPOAdou otov YndLaKO TOUEN LECW TTEVTIE CUVLOTWOWV
H EAAada avnkel otnv ouada twv Ywpwv UE XAUNAEC EMIOOOCELC

1 Zuvbeopotnta

YtoBepd eUpuLIWVLIKA SikTUA, EUPUIWVLIKEC KIVNTEC ETILKOLVWVIEC,
EUPUVIWVIKEG TOXUTNTEC KOLL TLUEC

2 AvBpwrivo kedpaAao

XprAon tou dLadiktuou, BaotkEC KoL ponyYHEVES PndLakeg Se€LOTNTEC
3 Xprion tou dLadiktuou

Xpron oo Toug TIOALTEG TOU TIEPLEXOUEVOU, TWV ETIKOLVWVLWY Kol Twv online
ouvaAAaywv

4 Evowpatwon t¢ PndLlaknig texvoloyiog

Wndlomoinon twv EMLXELPNOEWV KoL NAEKTPOVLKO EUTTOPLO

5 WndLlakeég SnUOoLEC UTNPECLEG

HAektpovikr dtakuBEpvnon



Digital Economy and Society Index (DESI) 2017 ranking
0.80

% W1 Connectivity M2 Human Capital M3 Use of Internet M4 Integration of Digital Technology M5 Digital Public Services
0.70
0.60
0.50
0.40
0.30

0.20

0.10

0.00
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1) Iuvbeowommra: H EAMadba wapouvoalsm svpeia Sabeopomra ormabfepwv suvpulwviKkwy

htwvﬁiuzm\r, ahAa n dieicbuon Toug TTpoXwpEl HE apyols pubBpolg. H mipR sivon oxenika vynhn ,n

HeETafaon o ypnyopes evpulwvikegs ouvBECTEIC Eivan IO apyr) o’ 0,71 ot alheg ywpeg Tne E.E. kan n

EAAaba mapapivel TEAEUTOIO v KadAuyn NGA ava voikoxupio.
Greece EU
DESI 2017 DESI 2016 DESI 2017

value rank value rank value
1al Fixed Broadband Coverage 99%%: 10 Qo5 q 8%
% howseholds 2016 2015 2016
1a2? Fixed Broadband Take-up RE% 21 mE% i8 TaAM
% howseholds 2016 2015 201&
1b1 Mohbile Broadband Take-up 50 27 44 27 84
Subscriptions per 100 people June 2016& Jumne 2015 June 2016
1b2 4G coverage? 80%: 21 MNA 84%
% households (average of operators) 2016 2016
1b3 Spectrum? 68% 16 1% 15 68%
% of the target 2016 2015 201&
1cl NGA Coverage 444%: 28 36% 28 TE6%
% howseholds 2016 2015 201&
1c2 Subscriptions to Fast Broadband 725 27 4325 27 AT%
% subscriptions >= 30Mbps June 201& June 2015 June 2016
1d1 Fixed Broadband Price? 1.7% 21 1.8% 22 1.2%:
% inCome price 2016, price 2015, price 2016,

income 201% income 201% income 2015




+ m 2) AvBpwnivo kedpaAatro: Neploocotepol avOpwrol cuvdEovTal oTo
Stadiktuvo, aAAd to eminedo deflotNTwy MAPAUEVEL XapunAo. Qotdoo, o
QPLOUOC TWV MTUXLOUXWV BETLKWY EMLOTNMWY KOl TEXVOAOYLOC Elval OXETIKA
vPNAOC, yeyovog tou armoteAel KAAO olwvo yia to PndLoko HEAAOV TNG

EANGSOC.
areece LU
DESI 2017 DESI 2016 DESI 2017
value rank | wvalue rank | wvalue
23l Internet Users bo% Tl 26 63% 26 79%
¥eindividuals 2016 2015 2016
2a2 At Least Basic Digital Skills 6% | 22 44% 23 56%
%a individuals 2016 2015 2016
2b1 ICT Specialistss 1.2% || 28 1.3% 28 3.5%
Yeindividuals 2015 2014 2015
2b2 STEM Graduates 16 -1 16 16 17 19
Per 1000 individuals (aged 20-29) 2014 2013 2014




h:?'} Xpnon Tou diadikToou: O1 'EAANVES Eivan EVEpPYOI XPAOTEC TWV HECWY KOIVWVIKNG SIKTOWC

KOl EmMIypappikoU TrepiExopévou. Kara to mapeABov £r1o¢, OAO Kol TTEPICCOTEPOI YPROTEQ
apyioav va Ypnoigotrololy EmMypapHIKES TPAaMEJIKES UTITPECIEG.

Greece EU
DESI 2017 DESI 2016 DESI 2017
value rank value rank value
Jal News 85% —> 8 B5%: B T3
% individuals who used Internet in the [ast 3 months 2016 2015 2016
3a2 Music, Videos and Games® TI%s 20 MNA 78%
% individuals who used Internet in the last 3 months 201& 2015
3a3 Video on Demand” 12% 19 NA 21%
% individuals who used Internet in the last 3 months 2016 2016
3b1 Video Calls 46%: T™| 13 44%: 11 39%
% individuals who used Internet in the last 3 months 2015 2015 2015
3b2 Social Networks 68% T 17 B66% 14 63%
% individuals who used Internet in the [ast 3 months 2016 2015 2016
3¢l Banking 28% T 26 21% 26 9%
% individuals who used Internet in the last 3 months 201& 2015 2015
3c2 Shopping 45% Jo| 22 47% 21 66%
% internet users (last year) 2016 20015 2016




hil} Evowparwen tng yneiaxng texvoloyiog: H EAAaba wmwpoywpei pe apyoilg puBpoig. On eranpeieg
XpnowpoTololy Ta péca Kolvwvikng Sixrdwene, akha eivan AiyoTepo wpoBupeg va vioBerioouy vEeg TEXVoloyieg
OMWE TO UTOAOYICTIKO w:l.pu-g ke n RFID. Auﬁmr:rm ] uplﬂpu-g TWY HIKPLY xai p:urnumr ETMIXEIPNCEWY TTOU

DESI 2017 DESI 2016 DESI 2017

value rank value rank value
da1l Electronic Information Sharing 3I7% 12 3I7T% 12 36%
% enterprises 201% 2015 201%
4a2 RFID 2.6% 26 2.6% 26 3.9%
% enterprises 2014 2014 2014
4a3 Social Media 20% T 11 19% 11 20%
% enterprises 2016 2015 2016
4ad elnvoices 3% J-| 28 4% 28 18%
% enterprises 2016 2015 2016
4a5 Cloud 6% J| 25 7% 23 13%
% enterprises 2016 2015 2016
4b1 SMEs Selling Online 10% T 22 6% 27 17%
% SMEs 2016 2015 2016
4b2 eCommerce Turnover 5.9% T™1 23 1.2% 28 9.4%
% SME turnower 2016 2015 2016
4b3 Selling Online Cross-border 3.4% 26 3.4% 26 7.5%




5) Ynypiakéc dnuooiec utrnpeciec: H EAA@ba £xel onpenncel mpododo éoov apopd TNV Tapoxn
avoiyTwy Gedopéviv, av Kal oy1 To0o0 Tayeia 000 AAAEC EUpWITHIKEC XWwpec. O apiBpog Twv

Xxpnotwy vutnpeciwv nAektpovikng SiakuvBepvnone aufaveran emiong chappurg, aAAd n

mpooopd NAEKTPOVIKWY SnUOCHIV UTINPECIWY Eival TTOAD KaTw amd Tov pégo opo ¢ EE.

Lal eGovernment Users
% internet users (last year)

S5a2 Pre-filled Forms

Score (0 to 100)

5a3 Online Service Completion
Score (0 to 100)

S5ad Open Data®

%% of maximum soore

DESI 2017
value
38% T
2016
5 4
2016
63 T
2016
73% 4
2016

Greece

rank
14

28

25

10

DESI 2016
value rank
3I7% 12

2015
8 27
2015
54 27
2015
63% 6
2015

EU
DESI 2017
value

34%
2016

49
2006
82
2006
59%
2006



4 Quadruple Helix - eBusiness

Business

manufacturing and
services, primary sectors,
financial sector, creative
industries, social sector,
large firms, SMEs,
young entrepreneurs,
students with business
ideas, cluster and business
organisations,

Research
& education

public and private
research bodies,
universities, education

and training,
science and

technology parks,

Technology transfer

offices, etc.

if relevant at different
government levels,
agencies e.g. for regional
development,
business advice,
public procurement
offices, incubators, etc.

Public
dministration

NGOs and citizens'
initiatives related to

societal challenges for

which innovative
solutions would be
helpful, consumers
associations,
Talents! etc.

Civil society
Users

How to start
entrepreneurial
discovery process

Kick-start with consultationin
quadruple helix:

Detect potential boundary-
spanners between different
stakeholder/ interest groups,
new innovative
entrepreneurs, hidden
champions, or persons with a
potential for this is one of the
aims of this first step. ...

Business

Academia

See new annex lll of RIS3 Guide

Government

Community




TEAOZ NAPOYZIAZHZ

Euxaplotw, Mdpw BAaxomouAou




